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Identifying and analyzing the typical elan ents in Rural Touriam in the
suburb of W uhan based on Zalim an M etaphor E licitation T echn ique

CHEN X no- lian HU Xiao— ping

Abstract Ruraltoursm has devebped rapidly n recentyears Taking the subuib ofW uhan as an exan ple it has fom ed
at least 71 fan ous mumal tourisn scenic spots represented by Nong GengN ian Hua i the past 5 years At the sane tme n aca
dem ic workl the researches on wral tourisn study nov deepen and deepen and have already accumu lated a great many of aca-
dem ic papers in this aspect but the app licatbon of MET i tourisn is yet scarce By analyzing themapr areas of rurmal tourism
research both at hom e and abroad integrating the actual simation of mmal ourim development in the subuib ofW uhan the ar
thor adopts ZMET and based on gounded theory as theoretcal basis using nterview ing method which & very popularathane
and abroad o dentify and analyze the typical elem ents n wral tourisn n the suburb of W uhan and then d igs out tourists h id-
den value pursuit towards rural tourism n the suburb ofW uhan

Key words mwmal tourism; suburb of Wuhan Zalman M etaphor Elicitatbn Technique ( ZMET ); grounded
theory constuct



