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Abstract: China’ s booming development in e-commerce has not only profoundly changed various in—

dustries but also offered the best notes for inclusive entrepreneurship. Development of agriculture—

related e-commerce is becoming a global business model in inclusive entrepreneurship. By a set of

surveys in rural development of e-commerce

the fresh experience of the current e-commerce devel-

opment in rural areas the mechanisms of how to promote inclusive entrepreneurship and its prob—

lems are analyzed and besides the future outlook and related policy suggestions are given.
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