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On the Pragmatic Value of Rhetorical
Question in Modern Chinese

YIN Shu- lin
(School of Literature, Nankai University, Tianjin 300071, China)

Abstract:As for the pragmatic value of rhetorical question in modern Chinese, traditional explanation is
“emphasis”. This opinion has great shortcomings. One disproof is a rhetorical question followed by a direct
statement. Scholars put forward their theory in recent years. This article indicates that there are two
pragmatic values of it: inducing persuasion and reminder and they are complementary to each other.
Rhetorical question aimed at persuasion is complicated which has four types according to the content and
aim. The article also analyzes theory which is not centered on “emphasis”.
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