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Countermeasures for the Transformation and Upgrading

of Rural Tourism Products of Qingdao

ZHANG Zhong
('School of Humanities and Social Sciences Qingdao Agricultural University Qingdao 266109 China)

Abstract: Rural tourism products of Qingdao are facing such problems as insufficient rurality and cultural
excavation limited products seasonal restrictions and so on. Countermeasures for the transformation and upgrading
of rural tourism products are to maintain the rural characteristics refuse rural urbanization dig cultural and
technological connotation of rural agriculture and create a multi — level and diversified portfolio of products and
projects of rural tourism.
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