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The Spread of Harmfulness of Micro-blog
False Advertisement in Chin

SU Chang

(School o f Communication Sciences and Arts
Chengdu University of Technology ,Chengdu 610059, Sichuan,China)

Abstract; In recent years, “micro blog false advertising” is not uncommon in society. It is not only a de-

rangement of the normal economic order,a violation of the legitimate rights and interests of consum-

ers. It also poisons the social moral atmosphere and directly leads to the deterioration of the ecological

environment of advertising. Among them, the Micro blog as a new media, the false advertising on

which is even more serious. This paper aims to make analysis and research of this harmful phenome-

non, finding out its harm to society, proposing some countermeasures,calling on the relevant depart-

ments to supervise and control the social harm on this issue,improve the management system,so as to

clean the advertising environment and promote the development of the micro blog advertising indus-

try.
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