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Big Data era Communication Conceptual Changes
NI Ning
( School of Journalism Renmin University of China Beijing 100872 China)

Abstract: In this paper the characteristics of big data era as the background analyzes the changes in the con—
cept of contemporary communication studies especially large data analysis and its impact on the value found
for the news media. Mainly from the new understanding of the data information and news related to relation—
ships and from " the facts speak" to "let the data audible" data journalism two aspects of the rise of other re—
lated topics are described. This paper aims to understand the concept of innovation journalism understood to
provide ideas.
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