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400 Q. 212 96% .
()
44. 3% 55.7%: 20 12.3% 20 29
26.4% 30 39 20.3% 40 49 28.3% 50 12. 7%
12.3% 29. 7% 38.0%: 52.0%  34.3%
: 49. 1% 199 15. 6% 200-300
300 27. 8% 7.5%.
()
1.
5.27 1.36 -0.665 -0.039 0.812
5.33 1.32 -0.820 -0.426 0.879 0.923
5.22 1.32 -0.593 -0.034 0.757
() 5.32 1.40 -1.485 2.425 0.795
5.43 1.13 -0.443 -0.461 0.720 0.896
5.58 1.19 -0.667 -0.428 0.755
5.62 1.22 -0.910 0.324 0.776
( ) 5.55 1.39 -0.812 -0.254 0.808 0.828
5.54 1.25 -0.823 0.038 0.779
4.97 1.33 -0.395 -0.197 0.829
0.539
4.90 1.60 -0.407 -0.399 0.829
5.85 1.12 -0.297 -1.146 0.822
5.47 1.43 -0.451 -0.964 0.925 0.858
5.40 1.46 -0.575 -0.414 0.901
5.32 1.50 -1.328 1.598 0.913
5.18 1.52 -1.050 0.988 0.947 0.919
5.15 1.58 -0.895 0.678 0.924
t
( 1)
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0.7 0.5 2.583
86. 09% 0.7 %, o
Cronbach” s Alpha 0.923 Cronbach” s Alpha
0.539 Cronbach’ s Alpha 0. 858 Cronbach’ s Alpha 0.919
0.7 0
()
2.
1Bl 1 2 3
B t B t B t

0.009 0.127 0.057 1.368 0.082 2.000 0.961 1.041

-0.045 | -0.647 | -0.059 | —-1.415 | -0.029 | -0.703 0.670 1.493

-0.096 | -1.378 | -0.028 | -0.682 | —-0.056 | —1.372 0.734 1.362
Main effect
HI1: 0.805 |19.461° | 0.705 | 14.765 0.662 1.510
H2: -0.058 | -1.420 0.988 1.012
H3: 0.184 | 3.720° 0.776 1.289
AR? 0.010 0.640 0.024
AF 378.728 7.658

(1.01-1.54) 10t 1.96
3
2 o 1
N 3 o 2

57



~

(t=19.461; =0.805) 65% o 3
(t=-1.42; 3=-0.058)
(t=3.72; 3=0.184) .
0.705( t=14.765) 0.675 R2 0.024.
— 0.6l(t=11.711) 0. 246
(t=4.596) 0. 507 0.531: —
— 0.640( t=11.107)
0. 128( t=2.079) 0. 531, —
— 0.638(t=12.714)
0.313(t=5.99) 0. 479 0. 556( 3) . — . —
3.
0.076( 1.60) |0.582" (8.2) | 0.556 [0.067(1.08) [0.617° (9.8) | 0.507 |0.105(1.57) [0.289" (4.63) | 0.479
0.246" (4.60) |0.611" (11.7) | 0.597 |0.128" (2.08) [0.640" (11.1) | 0.531 |0.638" (12.7) |0.313" (5.99) | 0.556
DE (a=0.05);

58



® e

. ( )
¢ : SPSS by 2010 .
SPSS .
1 . — ] 2009 (2):1722.
2 ) J. ( ) 2009 (1):41-
45.
7. 2005 (5) : 26-30.

4 Kim T G T etc. The Effects of Perceived Justice on Recovery Satisfaction Trust word-of-mouth and Revisit Intention in Upscale
Hotels J . Tourism Management 2009 (1) : 51-62.

) 2013 (2):51-57.
6 Lindgreen A etc. Pluralism in Contemporary Marketing Practice J . International Journal of Bank Marketing 2000 ( 6): 294—
308.
7 Han Heesup etc. Betsy Barrett. Influencing Factors on Restaurant Customers’ Revisit Intention: The Roles of Emotions and Switc—
hing Barriers J . International Journal of Hospitality Management 2009 (4) :563-572.
8 Fultona D C etc. Wildlife Value Orientations: A Conceptual and Measurement Approach J . Human Dimensions of Wildlife
1996 (2):24-47.

9 ) . 2012 (1) :142.

10 ) : J . 2011 (3):65-71.

11 . — J . 2010 ( 12):71-78.

12 . — “ ” . 2010 (4) : 120-25.

59



13

14
15

16

17
18

60

Namkung Young JANG Soocheong. The Effects of Interactional Fairness on Satisfaction and Behavioral Intentions: Mature Versus
non-mature Customers ] . International Journal of Hospitality Management 2009 ( 3) :397-405.

N I ( ) 2012 (4):141450.
Colquitt J A etc. Justice at the Millennium: A meta-analytic Review of 25 Years of Organizational Justice Research | . Journal
of Applied Psychology 2001 ( 3):425-445.
Bozzo Cecile. Understanding Inertia in an Industrial Context J . Journal of Customer Behaviour 2002 ( 3) :335-355.
J. 2008 (5):108-111.
. EB/OL .(2013-02-06) . http: / /travel. ce. cn/zg/201302/06/
t20130206_24101527.shtml.

On the Situational variables affect the
Leisure Farm’ s Travel Fair and Tourist Behavior

QIU Sheng—rong® LIANG Kang-ing” YAN Caia°

(a.Jinshan College b.College of Crop Science c.Leisure Agriculture Institute

Fujian Agriculture and Forestry University Fuzhou Fujian 350028 China)

Abstract: With the increased competition in leisure agriculture to know the rule of the situational
variables affecting the travel fair and tourists behavior to meet the various needs of tourists and treat
them fairly to avoid the loss of tourists become the main issues in the development of leisure agriculture.
By doing a survey and statistic analysis on three leisure farms in Fujian the thesis finds that: first the
more tourists feel fairly treated the more positive their behavior would be; second it is the diverse
search rather than tourists’ habits that influence the travel fair or travel behavior. Thus the owner of the
leisure farm should first be well aware of his customers raise their cognition of travel fair as well as adjust
the itinerary and communication modes so as to raise tourists’ re-visiting wills.

Key words: situational variables; travel fair; tourists behavior; leisure farms
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