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On Changes of Cultural Industries Format and
Strategies of Cultural Business

CHEN Shao-eng
( Culture Industry Institute Peking University Beijing 100871 China)

Abstract: As the format of cultural industries is in the midst of changes thus cultural enterprises also need to
deepen our understanding of the essential characteristics of cultural industries in order to understand the
characteristics of the changes of resources and achieve the innovation of the business model. It is important to
reconsider the existing strategies of cultural business and business model from the perspective of realizing the
internal structure of contemporary Chinese cultural industry and its format change ( content first instead of platform
first) the combination between the brand and its chain and the continued expansion. There is a need to make a
preliminary discussion on the topic from the vision of opportunities and trends in the adjustment on cultural
industries formats and business strategy.
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