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On the Cultural Consciousness of the Merchants From Anhui Province

WANG Shi-hua
( Anhui Normal University Hefei 230039 China)

Abstract: In this paper the so-called cultural consciousness refers to a clear rational understanding of a certain
matter. It shows certain advancement and can be put into practice. Merchants from Anhui province are a business
group who are culturally conscious. They have the following characteristics: 1. They have the courage to break
through the concept of Simin and determinedly go on the road of doing business. II. They are able to have a
correct concept of righteousness and they consciously adhere to business ethics. III. They are consciously
engaged in a variety of cultural undertakings. They show great enthusiasm for collection engraving books plays
calligraphy medicine and education. This is a kind of awe of culture and they shoulder the responsibility of the
cultural heritage. TV. They adhere to correct concept of wealth and have courage to take on social tasks. V. Many
merchants from Anhui province understand the situation and have consciously achieved the transformation. The
reason why merchants from Anhui province have this cultural consciousness is that they are “businessmen and yet
love learning”. They are educated and have faiths. They are educated so that they are rational and handle issues
properly; they have faiths so that they have the fear and practice consciously. They are both educated and having
faiths which results in the sublimation to the cultural consciousness.
Key words: Ming and Qing dynasty; Merchants from Anhui province; cultural consciousness
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