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Empirical study of the teaching quality evaluation in colleges and

universities based on student satisfaction

ZHAO Bo

LI Ruizhi

( School of Management Nanjing University of Posts and Telecommunications Nanjing 210023  China)

Abstract: This paper evaluates the teaching quality from students’ satisfaction based on the model of SE-

RVQUAL. The results show that most of the college students give positive evaluation of the quality and that there
is a significant positive correlation between the students’ recognized teaching quality and the overall satisfaction of
teaching quality. But in terms of teaching content and teaching management there exists a certain gap between the
student” s desired level of service in teaching and their actual feelings. Especially in the aspect of teaching manage—
ment there is a large difference between faculty’ expected recognition from students and the actual recognition.
Colleges and universities should break away from the traditional teaching methodology and communicate with

students actively to understand students’ real needs so as to reduce teaching problems and improve teaching quali—
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