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R&D outsourcing models of automobile enterprises: From perspective of
strategic asset-seeking

YUE Zhonggang' WU Changyao” ZHU Sulan®
( 1. School of Economics Nanjing University of Posts and Telecommunications Nanjing 210023 China )

2. School of Management Nanjing University of Posts and Telecommunications Nanjing 210023  China

Abstract: Strategic asset-seeking serves as a new perspective for the analysis of the R&D outsourcing model of
automobile enterprises. With the case study of JAC Motors firstly the paper analyses the R&D outsourcing motiva—
tion models and the moderating effect of internal R&D by means of qualitative research; secondly the paper veri—
fies the proposed theoretical assumptions by means of data analysis. The results show that R&D outsourcing of auto—
mobile enterprises is inclined to be driven by strategic asset-seeking; in order to achieve complementary resources
and enhance technology innovation capacity it s better that automobile enterprises outsource R&D locating both in
and outside China; acting a positive moderating role internal R&D regulates the relations of R&D outsourcing and
innovation performance.

Key words: strategic asset-seeking; R&D outsourcing; automobile enterprise

WAL G B LT

(L% 45 W)

Aesthetic features of original short web videos

WANG Guiting
( Straits Media Research Center Huaqiao University Quanzhou 362021 China)

Abstract: Original short web videos show different styles from traditional films and television. In terms of their
language web videos manifest the characteristic of being common and plain breaking the convention of showing
spectacles by movie and TV arts; in terms of their characters they focus more on nobody showing ordinary people
and ordinary matter and presenting everyday characteristics. Original web videos rely on the platform of network
communication and tend to be fragmented. The plain language common image and small space micro-narrative
bring the original web videos with the quality of folk art.

Key words: original web video; aesthetic features; image language; character creation; micro-narrative
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