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Genres and Acceptance: An Empirical Study
on the Movie Audience in 2012
XIANG Yong', LIU Jing®
(1. School of Arts, Peking University, Beijing 100871, China;

2. School of Art and Communication, Beijing Normal University, Beijing 100875, China)
Abstract: At the new stage of development, it is important for the Chinese film industry to develop
and construct the Chinese domestic commercial film genre system acceptable to the local culture and
audiences. This empirical study, based on data analysis of the movie audience questionnaire surveyed
in Beijing in 2012, reveals that film consumption, as a way integrated into the modern city life, shows
its powerful potential to promote social mobility and integration. Audience’s education, residence,
age, marital status and gender have obvious influence on their marketing assessments, but relatively
less influence on the reputations of the movies. Considering the existence of “the gap between
different educational degree” and “generational tendentiousness” among movie audiences, special
attention should be paid to the low-education group and elderly group. There has been a huge gap
between the Chinese films, and the imported films, particularly in the reputation of the feature movie
and the action movie, as well as the marketing of the animated movies.

Key words: film genre; acceptance of audience; marketing; reputation



