50 1 : Vol.50 No. 1
2014 2 Journal of Guangxi Normal University: Philosophy and Social Sciences Edition February,2014

( . 541004)

L ] F713.5 L 1A L 11001-6597(2014)01-0044-05
“ ) , , [1
N . s )
s (Evans, 2003)
o . (D) (market-
, maker) .
) ) . (2)
o (audience-maker) ,
D) D) ° (3) (de—
, mand coordinator) .-
(Rochet&.Tirole, 2004) . s
( s
) s ; s ( 1,
L 12013-07-20
L ] “ —
”(11YJC630114)
L ] (1972—), s s s : B

44



Py,

P=P,+P,,

b

P()

P,

Py,

Py

P,

b

(chicken-and-egg problem),

“ ”»

(Armstrong, 2002)
(single-homing) ,
(multi-homing) ,
[3]

’

(two-sides

single-homing)

Ty = p+ying; Ty = py + 7.m @)

Dr :f1+t1_012+%(72_71);

X 1
Pz:fz‘kl‘fz*al—‘—?(}’l*}’g) 2)
T, T,
s D1 D> 4 Y2
Y157 = 03my n; s [
e sh b

45



’ b

(0(1 +a2)2 saq

Aty t, >

az °
o t
. Hotelling m = P/t n = ’
Pz/fza 2.
)7]([)/7’1)7 ’ ’
i <772°
° a? [}
5 ar s
) . uzliué
2t,
’ uzl
o ;.
(G
=N th—asp = frtHt—a 3)
n-:tl_‘_tzfal*az (1) ’ )
2 H
ﬂ:t1+t2—al_az+71+72 5)
2 4
71 )/2’ ’
N
, . (
1.

46

o 2
(UL = a1 Ny Priuy = Ny — phs

A B ultub,

wy o ouy, Hotelling .
: 1L, u—u 1
o = Lz oL
2 2t 2
’
’
i i
m ny
.
Y ’
o b
’ Y Y
b
b
b
b b
’ Y Y ’
b
b
b
’ b



; , 69 46.9

. 63. 2% ( D,
. ,
. 8 . 3600
2011 . 3.8 . 1600 ;
, 105 1.9 , 800 2015
74.2 , 10. 86 %5 6 , .
102 731. 1 . 8.39%, 30 1 .
18. 07 , 5.6%. .
1
) 2 506 3 300 3663 3 400 3 300 4 000 4 600 4 700
) 626 696 837 1124 1154 1168 1178 1210
(G 1505 2 000 2 000 1908 2 100 2 450 2 200 2 300
C ) 18 000 25 000 389 000 41 600 44 300 48 619 49 000 50 600
( ) 10. 8 11.5 12. 7 14. 2 15.97 16. 54 17.12 18. 07

http://www. caexpo. org/gh/home/

) , .
. .
N °
’
i .
b A Y Y
.
R . 6 ,40
’
5
’
30.2%., , . N N
. .
.
2 Y ’
. .
5
.
b ’
. .
.
b N b 3
° b
1.
2 ’
.
’ ’ 2 300 4.6%; 50 600
’
3.26%, .
o b
b
b 2
b b
’
b 9
. N N ’ ’
’ ’
’ ’
b
b N b
.
2. ,
. . 9 o

47



b . N o [ ]

[1] Jean—Charles Rochet, Jean Tirole. Two-Sided Mar-
kets: An Overview[ R]. IDEI University of Toulouse,
2004 ;3.

[2] ©Evans,D S. The antitrust economics of multi-sided

,2010
platform markets [ J]. Yale Journal on Regulation,
B ’ 2003,20325-381.
A A [3] Mark Armstrong. Competition in Two-Sided Markets
’ ’ [R]. ESEM meeting, 2002:8.
N ,

Operating Strategies for Exhibition Platform Based on the Theory of
Bilateral Market: A Case Study of SEAN Expo

LIANG Jun

(College of Economics and Management, Guangxi Normal University, Guilin 541004, China)

Abstract: With the development of social economy and network technology. market trading pattern has
been gradually changed from unilateral to bilateral. The exhibition platform is a typical bilateral market.
Through analyzing the bilateral market characteristics of exhibition, this paper argues that the degree of
product differentiation, cross-network externalities, marginal cost, the number of traders and platform
QOS etc. , would make an influence on the progress of exhibition industry. Besides, on the basis on the ac-
tual case ASEAN expo, the author proposes some platform operating strategies, such as differential pri-
cing system, comparative advantage, and international development trend.
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