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Village Publicity Growing up and the State Power Intervention
Zhang Liang
Abstract In the modern society of interests of differentiation meaning competition and rules diverse Publicity is impor—

tant to integrate multiple hierarchical enhance social mobilization and reach social consensus. The formation and charac—

teristics of publicity depend on not only the social structure power structure in the village but also the degree and mode of

intervention of state power. The disintegration of village publicity relate to the withdraw of state power. Through the longitu—

dinal study of the traditional period collectivization period the individual period of three historical stages on village public—

ity upbringing and characteristics we will better outline the relationship between village publicity growth and national au—

thorities intervene. Perhaps this is instructive for us on how to balance and coordinate the degree and mode of intervention

of state power in the rural community in order to make the village publicity growth reasonable.

Key words
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