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Online advertising creative expression under new media technology

GUO JIUYU, TANG XIAOSHAN
(Guangxi Academy of Arts, Film and Media College, Nanning, 530022, China)

Abstract: New media is the new mass media mode in mobile Internet era, which affects people's living by
relying on a wide range of network technology revolution and has new media features. This paper analyzes the
technology of creative performance in Internet advertising from Web 1.0 to Web 3.0, discusses the changes
caused by technological innovation and advertising media, and proposes new media technologies on how to
implement an effective brand advertising creative expression, which has great reference value for good creative
research and creative design.
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