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Study on Growth Path of TPL: Evidence from Zhejiang Xinyan Logistics

GAO ZHIJUN
(Shanghai Maritime University, College of Transport & Communications, Shanghai 201306)

Abstract: In order to study the growth path of TPL, a growth path model is constructed with the driven of
entrepreneurship  based on the growth theory. The model contains four elements
environment-Strategy-competence-growth. Then a case of Zhejiang Xinyan Logistics is tested. And finally,
some results are discovered: the environment of TPL determines the company’s growth strategy, and then
improves the organization capability, and ultimately drives the growth of TPL.

Key words: TPL; growth path; Xinyan Logistics
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