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On the Social Responsibility and the Dissemination Ecosystem of New Media

LI Jianqgiu

( School of Media Art, Chongqing University of Posts and Telecommunications, Chongging 400065, China)

Abstract: The development and popularization of new media makes an important role in promoting human society. The

lack of social responsibility and cultural diversification in dissemination is becoming the reality in spreading of new

media, and the technological determinism has become an essential part in the media development. This paper discusses

the social responsibility and the ecological issues in dissemination of new media based on the classical theory of mass

communication. The author presents the idea that if the network and media keeps the unrestrained expansion without so—

cial responsibility and the social patterns are only determined by the technology, then the harmonious media environment

and the cultural diversity would disappear. Additionally, human culture would only exist as a tool of technology for infor—

mation “globalization” , and people would be enslaved by the technology. Thus it will result in the loss of human thoughts

in the information era, along the “life dilemma”and “ecological crisis”.
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