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On the Dimension of Subjects of Virtue Happiness in Modern Society

ZHANG Fang-yu
( School of Marxism Jiangsu Normal University Lianyungang 222006 China)

Abstract: Modern consumerism infinitely replicates all kinds of fun within reach and how to meet cheap
or extravagant desires almost become the connotation of a happy life. This has actually been the background of
restoring and returning to the classical virtue happiness. In order to overcome the confusion and alienation
which the subjects of happiness felt in the present society modern virtue happiness inherits the model of spirit
of Confucian “gentleman’ s happiness” focuses on the dimension of subjects of happy life and is committed
to fostering and shaping conscious voluntary self-discipline free modern personality. Free personality has
inherent relation to the mental realm of the subjects of happiness and they have inherently determined the ra—
tional thinking values and ideals mode of life aesthetic tastes and the pursuit of life which the subjects
have. How to cultivate and shape the free personality of the subjects of happiness to improve and enhance the
mental realm of subjects of happiness and to advocate virtue happiness of modern society is a positive re—
sponse to the problem on “how to live a happier life with more dignity” from the dimension of the subjects of
social existence and at the same time is also a beneficial attempt to build a modern conception of happiness
in the form of combining the Confucian view of traditional virtue happiness with Marxian theory of “the free
and complete development of human being ”.
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