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Study of the Entrepreneur’s Reputation Effect on Debt Financing
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Abstract: This paper studies the entrepreneur’ s reputation effect on debt financing cost based on
entrepreneur’s awards of authority as the proxy variables through comparable contrast groups to identify finan-
cing constraint of listed companies of China from 2007 to 2009. The empirical results show that entrepreneur’s
reputation has a significant effect on a company’s financing activity. If entrepreneur’s reputation is higher, f{i-
nancing constraints will be lower, debt financing capability will be stronger and debt financing cost will be low-
er. Therefore, we believe that financial institutions are supposed to take the borrower’s reputation into consid-

eration when deciding the loan; the entrepreneur should be concerned with the reputation construction.
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