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Exploration in the Ethical Basis of Corporate Decision-Based Value

DAI Yamrjun, LI Wei-xia
( Faculty of Humanities & Social Sciences, Dalian University of Technology, Dalian 116024, China )

Abstract; Corporate decision-based value means making a right choice among the stakeholder’s value conflicts
which is complex process involving problems, stakes and subjects of many aspects. Naturally, the ethical basis
of decision-based value is the key problem which hinders the development of corporate social responsibility the-
ory. Deontology, utilitarianism and virtue theory provide the general ethical principles for decision-based value.
However, the three theories cannot resolve the value conflicts led by the interaction between corporate and the
complex social environment respectively. The moral life, process and methods-oriented moral philosophy of
pragmatism seems to be more suitable for the complex and changeable situation where the decision-based value
is made. The process based on the moral philosophy of pragmatism involves three phases: value communica-
tion, argument for points and final decision making, which is a continuation and provides a specific approach to

the corporate decision-based value for managers.
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