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The Modernity of Coffee and Its Medium Images

LIAO Hong-yong
( School of Communication and Design Sun Yat-Sen University Guangzhou 510006 Guangdong)

Abstract: In a sense the coffee in “mirror” calibrates people’s “modernity” character. When this character evolves
into the mark of fashion it also develops a new relationship a sense of modernity identity. Objectively coffee consumption
reflects a way of selfrecognition in a modern environment where general exchange and changes exist. Behind this symbol
of modern identity the media glossematics plays a significant role. Media creates demand while demand reflects the iden—
tity value. It is better to say that coffee consumption is the anxiety under the harassment of modernity rather than a demand.
It seems that only “role playing” can ease such anxiety. Based on modernity ( fashion) logic media makes the “coffee
myth”  which lets us look forward to the ambiguous “ideal me”. “Image” and “people” in the “mirror  “coffee myth”
and “ideal me” confirm to us the fact that the visual presence of subject existence is visibility that has been calibrated. The
visibility rules are established by “modernity” and performed by “media”. “Self” and the cognitive shift of “self” con—
trolled by mirror image of coffee depend in large part on the visual and related visual imagination.

Key Words: coffee modernity medium images
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