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Product Pedigrees of Scenic Byway Based on Wording Frequency
—A Case Study of Blue Ridge Road

YU Qing', QIU Hai-lian®
(1. Research Center of Scenic Byw ay and Tourism Planning, Beijing Jiaotong University, Beijing 100044, China;
2. Tourism College, Xinjiang U niversity of Finance &Economics Urumgqi Xinjiang 830026, China)

Abstract: Quoted as “ the longest countryside scenic byway of America” and “the most popular
drive of America’, the Blue Ridge Road boasters its special landscape, attractions and values. As
a result, the product pedigrees of the Blue Ridge Road serve as models and samples in the field.
After an profound examination of the development background and advantage, the development
principias the pedigrees, features, spatial distribution and its contributing factors of the tourism
product pedigree of the Blue Ridge Road, the authors of this paper, reveals the regular patterns
and characteristics of scenic roads, with the illuminations that attentions should be paid to the
multifunctional and environment-friendly development in relation to the transportation, tourism,
culture and conservations from the national strategic perspective. Taking into consideration of
such elements of locations resources, tourist population and social and economic benefits, a uni-
versal and unified pedigree of tourist products can be constructed to meet the market demands and
promote regional economic development.
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