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Study on the Intergroup Conflict Management and Innovation Performance Relationship
in High-tech Firms: the Moderating Effect of Social Capital

SUN Ping
(Management School, Shandong University, Jinan 250100, P. R. China)

Abstract: Conflict management research has become the important research area in organization studies, and
it has been confirmed that intergroup conflict has a certain effect on organization performance. But there is
little research focus on the moderating effect of social capital on the relationship of conflict management and
innovation performance. This paper investigates the relationships among conflict-handling strategies,
conflict results, and innovation performance by empirical analysis. Meanwhile, it also detects the
moderating effect of social interaction and trust on it. The results indicate that the cooperative handling has
positive effect to constructive conflict; the competitive handling has positive effects on destructive conflict;
the compromising handling has not positive effects, but negative effects on constructive conflict;
constructive conflict has positive effects on innovation performance; destructive conflict has negative effects
on innovation performance; social interaction has no significant effect on any relationship; trust suppresses
the effects. At higher levels of trust, the positive relationship between cooperative handling and constructive
conflict is weakened, so is the positive relationship between competitive handling and destructive conflict.

Key words: conflict; innovation performance; trust; social interaction
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