2014 30 1 ( ) Vol.30 No.1 2014
( 133 ) JOURNAL OF NORTH UNIVERSITY OF CHINA( SOCIAL SCIENCE EDITION) ( Sum. 133)

1 16734646(2014) 01-6091-06

X dhan
( 030006)
. O
) ) .
. @ : “ ” :
J212 A doi: 10.3969/]. issn. 16734 646.2014.01. 020

Chinese Painting Line

WANG Jingjing
( Academy of Fine Arts Shanxi University Taiyuan 030006 China)

Abstract: In Chinese paintings lines are not only the basic elements and art of language but also their
soul. As an important means of a painters expressing images and feelings lines create the unique artistic features
of its own in the long-term artistic practice. At the same time it also caused the art research on China painting
line. First modern painters are exploring the lines of Chinese painting and the skills of Chinese calligraphy are
soluble in painting. Second the line beauty of Chinese calligraphy that is introduce Chinese calligraphy into
painting and apply lines into painting shape. Third line performance. Focus on the use of line characteristics to
convey feelings and emotion. Last Expression of lines needs to pay attention to the problems: the lack of Chi-
nese painting skills; the shape of Chinese line to be westernized; the neglect of the lyric role of line; stick to the
traditional and lack innovation.
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