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On Male Images in Yang Jiangs Novels

WU Xuefeng
( President Office  Wuxi Radio and TV University Wuxi 214011 China)

Abstract: Yang Jiang a woman writer grew up under the influence of May the Fourth new culture. She
got rid of the influence of male chauvinism and investigated the society with her unique perspective when she
started to create her novels. She created a group of classic images of women in her novels and at the same time
she also described a number of distinctive images of men. These men are mainly intellectuals and no matter they
are noble or ignoble in character their love life is full of disappointment and helplessness. These male charac—
ters have their shortcomings and weaknesses. Yang Jiang undermines the male patriarchy calmly pres—
ents the intellectuals” work and life and gently reflects the absurdity of the limitations of life and society.

Understanding the rich connotation of male characters in Yang Jiangs novels is an effective way and a u—

nique perspective to appreciate her art to explore the intellectual’s inner world and understand social phe-

nomena.
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