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Diagnosis on the Audience Demand of Chinese Badminton Super League

Hu Guoxiong

( Institute of Sports Industry and economy in Hunan Institute of Finance and Economy Changsha Hunan 410205)

Abstract: To know the present situation and the audience consumer demand of Chinese Badminton Super League the author stud-

ied the scene audience who attended matiches in Southern China Division in which Hunan Guangdong chamber of commerce team

Bayi Dongling team and Guangdong Weihao property team took part in 2012 —2013 season. Based on the audience consumer de—

mand the writer examined the psychological need of Chinese Badminton Super League and put forward advisable suggestion

which established a theoretical foundation for carrying out Chinese Badminton Super League successfully.
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1
u
% % % p %
231 82.2 228 85.4 235 88.6 >0.05 694 85.4 1
157 55.8 146 54.6 167 63.0 >0.05 470 57.8 2
141 50.1 135 50.5 132 49.8 >0.05 408 50.1 3
127 45.1 119 44.5 124 46.7 >0.05 370 45.5 4
78 27.7 72 26.9 81 30.5 >0.05 231 28.4 6
92 32.7 86 32.2 103 38.8 >0.05 281 34.5 5
67 23.8 59 22.1 63 23.7 >0.05 189 23.2 7
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% % % p %

162 57.6 148 55.8 155 58.0 >0.05 465 57.2 2

87 30.9 86 32.4 82 30.7 >0.05 255 31.3

151 53.7 137 51.7 136 50.9 >0.05 424 52.1

236 83.9 219 82.6 231 86.5 >0.05 686 84.4

98 34.9 83 31.3 78 29.2 >0.05 259 31.8 4

72 25.6 69 26.0 83 31.0 >0.05 224 27.6 6
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3.2.4 MAMHCIRSEE .
“ ” 19: 30
. 3.3
3
u
% % % p %
252 89.6 238 89.8 245 91.7 >0.05 735 90.4 2
( ) 216 76.8 209 78.8 218 81.6 >0.05 643 79.1 3
157 55.8 143 53.9 152 56.9 >0.05 452 55.6 7
168 59.7 159 60.0 162 60.6 >0.05 489 60. 1 5
272 96.7 256 96.6 258 96.6 >0.05 786 96.6 1
172 61.2 169 63.7 183 68.5 >0.05 524 64.4 4
164 58.3 159 60.0 162 60.6 >0.05 485 59.6 6
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