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Abstract: Sports event is an important part of sports industry the commercialization of sports
event not only achieves evidently economic benefits also promotes sports’ development ef-
fectively. Currently Muay Thai has already been one of most influential combat sports in the
world and it develops well in China. This paper proposed a SWOT analysis for Chinas com—
mercial Muay Thai events and proposes a conception of it: the first is to formulate a policy
of Muay Thai’ commercialization in China; the second is to innovate competition system and
improve rules; the third is to highlight the bright spot in competition and enrich forms of ex—
tending Muay Thai’ competition provide a reference for Muay Thai event commercialization
in China.
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