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Abstract: A television program format is the standard model repeatedly used in series programs. It

provides program ideas, program rules and procedures, roles, audio-visual elements, and others. At

present, the position of TV program formats in copyright law is still unclear both judicially and aca-

demically. This paper maintains that TV program formats should enjoy copyright protection, which,

however, is still difficult in practice due to the restriction of idea-expression dichotomy. The™ core

creativity," which needs to be protected most of all, is the very part that is ruled out of copyright ob-

ject. This problem can be solved by taking into consideration the degree of originality of the formats in

terms of their conceptual framework and granting copyright protection to those of high originality.

Key words: television program formats; copyright; idea-expression dichotomy; creativity
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