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On the In - depth Integration of Traditional Cultural Resources of

Ancient Villages and Creative Industries:
In the Case of Yan Jing Village of Wanrong County in Shanxi Province

DUAN You — wen WANG He -yi
( School of Chinese Language and Literature Shanxi University Taiyuan 030006 China)

Abstract: Cultural creative industries is a new industries which emerged in Britain in 1990s and its combination
with the traditional cultural resources has become a trend. The village is the important space in which traditional
cultural resources can be inherited and the development of cultural and creative industries is one of the effective
ways to protect and develop the ancient village. But in practice the government and the local and indigenous people
only pay attention to the economic benefits of industrial development ignoring the humanistic value of traditional
cultural resources which results in the segregation and fragmentation of traditional creative industries and cultural
resources. Taking Yan Jing Village of Wanrong County in Shanxi Province for example this paper analyzes the ad-
vantages and shortcomings of the development of local creative industries by excavating and sorting out of traditional
cultural resources with distinctive feature in the village thus to put forward the preserving mode of the in — depth in—
tegration of traditional cultural resources and creative industries.

Key words: ancient village; traditional cultural resources; cultural creative industries; in — depth integration
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