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Research on Cultural Tourism Theme Construction from the Perspective of

Culture Identity Experience
——Case Study of Hexi Corridor
Fu Caiwu (Professor, Wuhan University)

Zhong Sheng (Postdoctor, Wuhan University)

Abstract : Culture identity helps to develop the state and national cohesion, which is also the advanced stage of the tourism
experience. As a channel of communication between Chinese and western culture, the intersection of ethnic conflicts and
national amalgamation, the treasure of Chinese national cultural identify experience, Hexi corridor area plays an important
role in Chinese culture and history. However, the development of cultural tourism industry in this area still lags behind. So,
Chinese cultural identity should be the theme of tourism industry development in Hexi corridor area and some innovations

should be made, namely brand marketing mode innovation, cultural heritage protection and development mode innovation,

tourism products and swim line organization innovation, to promote the overall regional development.
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