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The Recruitment and Selection from the Perspective of Strategic Human

Resources Management

In the Midwest for example
Liu Danhua (Division Chief, China Pastdoctoral Science Foundation, CAMS)
Wang Xiaofang (Associate Professor, Plastic Surgery Hospital, CAMS)

Abstract: In order to make sustained and balanced development of China’s postdoctoral course, provides the high level
human resources, guarantee for the balanced development of regional economy and society, the research presents difficult
situation of the Midwest, recruitment and selection. From three aspects: the central and western regions economic
development situation, the postdoctoral station unit, postdoctoral personal demand, this article analyzed the reason of the
difficulties in recruitment and selection in the Midwest, based on the view of strategic human resource management,
countermeasures are put forward to resolve the dilemma of postdoc recruitment and selection in the Midwest.
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