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ment therefore the enterprises are going to gain continuing dynamics in growth.

Keywords: cultural power; state-owned enterprises; cultural awareness of enterprises; the growth of enterprises

On the Cultural Clashes Divergences and Managements of the Headquarters and Sub-Braches of State—

Owned Enterprises: Based on Three State-Owned Enterprises Management Level Exchange Cases
ZHANG Li-hua  CAI Ning-wei ( 141)

Abstract: There have been problems in the exchanges of different levels of managements in state-owned enterpri—
ses such as puzzled to the working environment unfitting to the working culture etc. Based on the three cases study
we found out that the cultural clashes between the headquarters and the branches showing in three aspects the clash of
policy culture and implementation culture multi and unitary culture quality oriented and efficient oriented culture. To
make a conclusion of the cultural clashes between the headquarters and branches of state-owned enterprises and the mech—
anism models can help the enterprises to ease the cultural clashes and to improve organizational performance.

Keywords: headquarter of state-owned enterprises; branches; cultural clashes; cultural divergences; cases study

Research on Corporate Social Responsibility Evaluation of Media-Network Company
TIAN Hong JIANG Yu-feng (150)

Abstract: China’ s Internet media company has fully recognized the importance of social responsibility but there
are many problems in the process of fulfilling social responsibility such as false news public opinion deviation thus it
triggers the thinking of media-network companies fulfill their social responsibilities in the society companies cannot ex—
amine their own level of social responsibility regulators are also difficult to grasp how to properly guide and supervise
the behaviors and activities of such companies which aspects of the research will help improve media-network evaluation
system of corporate social responsibility. This paper will establish social responsibility evaluation system of media-net—
work companies from stakeholders verify the effect of evaluation index system by analytical hierarchy process ( AHP)
and fuzzy comprehensive evaluation method the results show the levels of media-network companies fulfill social re—
sponsibility and the differences of different stakeholders it plays a good inspiration to the enterprises themselves the
regulatory authorities and the society.
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Entrepreneurial Failure and the Costs of Entrepreneurial Failure: The Moderating Effect of Entrepreneurs

and Entrepreneurial Environment
LI Xue-ling FAN Changiang SHEN Jia WAN Ni-na ( 159)

Abstract: The costs of entrepreneurial failure generated in the occurrence of entrepreneurial failure. As the inevita—
ble outcome of entrepreneurial failure the costs of entrepreneurial failure is some kinds of negative effects that failure
caused to entrepreneur in his property physical psychological family social relations and other aspects. The negative
effects mainly reflected in two aspects the financial aspect and emotional aspect. Currently most studies are about the
manifestations of costs of entrepreneurial failure less research focus on the moderating effect in the process of entrepre—
neurial failure to the costs of entrepreneurial failure. Based on the combing and reviewing of the existed research in this
paper we research and analysis the moderating effect of entrepreneurs and entrepreneurial environment in the process of
“entrepreneurial failure— costs of entrepreneurial failure”. Finally we propose future research prospects of the costs of
entrepreneurial failure.
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