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[Abstract] With the rapid development of triple-play, publishing industry’ s marketing will further expand to “ three
kinds of network” marketing (The following article instead with* network marketing’ ) from the store marketing
internet marketing. That isaninevitabletrend of publishingindustry’ s future development. Therefore, tothe publishing
enterprises, how to formulate the network marketing strategy planning in the context of triple-play has become the key of
doing network marketing well and realizing the whole marketing strategy.
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