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Abstract: Viewing customs green demand as driving force, forest certification passed i to enterprise via the market. The fores certification was
mplemented and the signals were transferred to the stakeholders, and the formation of the feedback was conducted. In the process, enterprise value was
found, created, conducted and realized. T he value— driven model based on signaling theory was built to elaborate for the mechanism of forest certifica-
tion for value creation, so as to provide theoretical support for the development of forest certification.
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