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Corporate Social Responsibility Employee Recognition and
Corporate Value Relevance

WANG Yan —ting LUO Yong - tai
( Tianjin University of Finance and Economics Tianjin 300222 China)

Abstract: In this paper it analyzed the four mainstream viewpoint of the corporate social responsibility theory
established the relational model between corporate social responsibility and enterprise value based on the medi—
um adjusting role of identity of the employees and social participation. Then the model was tested by statistical
analysis of 305 questionnaires survey results the statistical analysis software is SPSS20.0 and AMOS20. 0.
Results show that corporate social responsibility will enhance the action of identity and social participation of
employees in turn can enhance corporate value.
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