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Web User Experience Model based on General Psychological Stratification Theory
LiXiaoging ( Information Management Department in Shanghai Branch of NanjingPolitical Institute, Shanghai, 200433)

Abstract  Firstly, the article introduces the concepts of user experience. Then, it puts forward that usability is not
enough for user experience design, and focuses on the integration of user mental research and emotional research. Finally,
discusses the necessary principles, methods and relative technologies for web user experience design based on user objects,
usability design and psychology.
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